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Two approaches to sports
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A global market
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Source: A.T. Kearney (2014): Winning in the Business of Sports

Is the market growing?
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Source: A.T. Kearney (2014): Winning in the Business of Sports

Professional sport ecosystem
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Source: A.T. Kearney (2014): Winning in the Business of Sports

Winning: the (club) virtuous cycle
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The present…
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http://brandfinance.com/knowledge-centre/reports/brand-finance-football-50-2017/ https://www2.deloitte.com/uk/en/pages/sports-business-group/articles/deloitte-football-money-league.html
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Content is the king
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And the future…
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Big Data and analytics

• General belief in sports: the more you can 

measure and analyze, the more you can 

improve performance

• predictive insights on fan preferences

• fan interaction through social media 

platforms and team and league websites
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Evolution of sport media

• as consumers shift from cable to digital 

media, expect an evolution of sport media

• it is about creating and distributing content

• non-traditional media companies pursuing 

sport rights
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Innovative game day

optimizing the fan experience for both placed and “displaced” fans

demand engaging, immersive experiences (closer to the action, the athletes, the stats, the other fans)  

Atlético de Madrid, Tottenham, Everton, Sacramento Kings are building new stadiums

Real Madrid and FC Barcelona are searching for stadium optimization
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will allow teams and leagues to become more personalized and 

integrated into events, players’ and fans’ daily lives

Augmented reality (AR) an virtual reality (VR)



And YOUR future in sports…
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